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Making Money With Post Cards

The Step-By-Step Post Card Marketing Course

One of the best things about getting into postcaadketing is the fact thal
you're entering the multi-billion dollar direct m@nd direct marketing industry.
This course is a “primer” to get you off to a fatdrt but there’s so much more f
postcard marketing which you’ll learn about as goualong.

Because you're entering this huge industry, theeecamuntless resource
available to you and much of it can be found on weésite which is included
the end of the course called “Resource Guide”. &@mple, there is a ton
ongoing training available on sharpening your din@ail marketing skills. In

fact, the site I'll give you in the Resource Guitks a section which shows how

that one site is a resource guide in and of iteelbver the Business Schools ¢
over 35 major universities around the country. $halents use this site to hel
them develop hypothetical direct marketing campsifym thesis papers which i
what they need to write in part to get their degree

The benchmark for success in direct mail and podsciar particular is the
percent of response that turns into income as altre$ a given direct mail
campaign. Direct mail is not so much an art as & science. If you follow the
proper protocol as is given in this course and as further develop your
expertise as a post card marketing specialist, witluopen up to a whole new
world you probably never thought existed.

| first started using postcards to generate leads fousiness opportunity
back in the early 90’s. And my first postcards evidre ugliest of ugly. I'd take @
8 1/2 x 11 piece of canary card stock, evenly eadt off in 4 boxes. Then I'd
take a black sharpy pen and write in each box hepthe prospects name o
“ I've been trying to reach you, I'vet gomoney making project
know you'll be interested in, give me a call at31256-7890". Then I'd use tha
as my master, run copies on my copy machine, toeeach page in four. The
I'd stick on my address labels, turn the card ared write in with my sharpy per
their name...it looked as if | just wrote the emtoard out to them. Now befor
you start laughing...let me shock you...I would g@tto 15 call backs for even
100 cards. That's a 10 to 15% response. Tryrgethat high of response from
4 color gloss card with all the fancy success giEph You won't come close!
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For the last 19 years I've only used Cheap Simplstd2ods, and alway*i
will. The Postcards | use you could make at hoogay, get them in the mai
today, and have your phone ringing or prospectgingsyour website in 48
hours...good solid prospects, and in most casdsetéer than what can be gener-
ated online, why, because you can control who yail tm, more on that later.

Here’s the key to understand the psychology of podtsuccess. With
postcards, you only have a 10 second window of dppily to get someone t¢
respond. You see, postcards are a “direct respomeseketing venue. The goal i$
to generate direct, immediate response. The péosting at your postcard will
give you the 10 seconds. Your goal is to give tladithey need in that 10 seco
window to cause them to either go to your websiteadl you on the phone. |
you're marketing a home business-type program,gu& them your 800 Sizzle
line Message or a Website. Personally | prefarsi® a (800) Sizzle Message to
pre-sell or get them excited to take the next staph as visit my website or listen
to a conference call. But if you're a carpet ckraor a dentist, for example, yo
want them to call you and make an appointment.

=

So in this 10 second window, you don't want anythowgthe card which
will take their attention away from the core offar suggestion on your card. If
the viewer is gazing at graphics, they're eatinghg@seconds and are distracted
from your core message. If you're marketing a hdrmsiness, mim or direc
sales program, get right to the point. You'reisglithe idea of making more
money and if you tie it into making money mailingt@ost cards, that's a very
strong Unique Selling Proposition (USP). Theyweking at your postcard. It's
simple. In the back of their minds, they say, &hado this” and when they thin
that, you’re on your way to enrolling another memineyour organization. And
the best part is they won’t be asking you how tokaathe opportunity becaus
they already get the picture that they’ll be makimgney sending out postcards.
Here’s an example of what | mean. This copy isuited in the post card design
section further along in the course along with matiers.

Make $10,000 A Month From Home

Mailing Cheap Simple PostCards Each Week
Do No Selling — Do No Cold Calling
This Is A Total No-Brainer

(800) 350-1456

24-Hour Recorded Message
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See what | mean? Look at the copy on this cardfelyeand you can see
why it works. It talks about making money, it sleolow to do it (by sending out
post cards), it takes out the dreaded ‘sales’ antdl ‘calling’ features commonly
associated with having a home business plus itifaysasy & you give your 800
Sizzle Message or your Website so your prospect easily access more
information.

In other words, it says a lot with very few wordé.you had a graphic on
your postcard such as money falling from the skg éancy sports car, your core
message would be diluted and your response rat&leuess. Get the picture?

| know you're just getting started and | don’t wémtrace ahead but | wan
you to know there are people who are making qui lfortunes just mailing
Cheap, Simple Postcards...When | say “fortunes” taking about $5,000 ta
$25,000 a week. Yes, you read that correctly -eaklv

-

Now they didn’t get there overnight and they brancloait to market
additional products. The point is that postcardrkeking is not some little
rinky-dink thing. It's a bonafide industry segmenithin the larger direct mail
industry and it has a huge potential for the pemsbno’s serious about generating
consistent serious cash flow.

The beauty of postcards which is also the beautirett mail and direct
marketing is that once you test a postcard anaduet and find a winner, you'll
get the same response with 100 postcards as ybwiitnl100,000 postcards. It’s
a numbers game...specifically a percent of respons®ars game.

Now in terms of making money with a home-base bssirer direct sales
opportunity, I've already included copy ideas that proven to work so you don
really need to “test” your postcard campaigns. Whesay “test” I'm talking
about down the road when you're looking for somadhnew to market with
postcards. I'll show you how to find niches forspmards but for now stick with
what you have. If you're in a money-making programa you like it and it works
for you, by all means use postcards to market phagjram. Again, stick with
what you have.

—

On the other hand, if you're in a money-making pavgryou don't like or
if the website looks awful, search around and $t@king for another program tc
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market. You must have a dynamic website. It'sdseeave lots of sizzle, greaut
graphics, easy to understand, hopefully a profasigmade movie or two, &
link to the compensation plan and your name anch@hamber clearly visible
from multiple places on the site. If you've goathyou're golden. If you don't
have that, you may be using an outdated websiteyandshould go looking for
another opportunity to join. And that just makesib sense, doesn'’t it?

Another technique | like and use more than justcting my postcards
prospects to a website is first sending them tg880) Sizzle Message. | like t¢
set the stage in an audio message, pre-sale mysedm for what I'm doing
then direct my prospects to my website by giving wab address at the end of
my 2 to 3 minute sizzle message. This has provedouble and triple my
enrollment rates.

Now you can also market more than one money-makldpgrunity. Many
people in the home business arena are in multipjgrams. You can also g
searching for niche products to market and I'll f&lu exactly how to do thi
because after all, we're in the postcard empire@gaight?

In terms of building a postcard empire spread oet ommerous products
services or opportunities you may discover for gelft it's all about finding what
people are buying right now and matching that \@igimilar product they may bE
interested in. For example, let's take golfershatVdo all serious golfers have i
common? Their passion...their passion about gelteiter at the game. As such,
they buy all sorts of informational products on h&vimprove their game in
addition to the obvious equipment they buy. They bDVDs, manuals...anything
and everything that can help them. Well guess WhHtere are countless lists of
people you can mail postcards to who spend monght rnow buying
informational-type training programs to improve ithgolf game (the list broker
who sells these lists is in the Resource Guidevijelo

The same is true for people who buy specialty pedyocts, pet snacks, p
training. You can get scores of lists of thesalkinf people — and they’re peop
who are not just interested in their pets’ welfeaad some people are obsessed
with their pets)...they’re people who actively andduently buy things for thei
pets from direct mail, infomercials, etc. You @get access to those lists. You can
mail post cards to those lists. The world is yoyster here. Maybe you have
hobby and it's something you know a lot about. Mgless what...others hav
an interest in the same hobby!
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What you don't want to do, let me re-phrase thatawyou DO NOT
WANT TO DO is create a product or take a produdtaduhe mothballs you once
created or invented years ago and look for peaplauy it. NO! The goal with
postcards is to make money and the way you daghatfind a market first, then
find a product to match the market. Market to peophat they've already
proven they like to buy. By “finding a market” lean, find a large group o
people who buy a certain type of product or seraften...if they’re obsessec
like some pet owners are and most golfers aresthdéiat you want. You do tha
by spending time on the website below in the “Reseuwuide” and looking for
markets...look for really great lists of people...loakthe list description...when
you see a list or a category of lists that gets sibdit up, then go looking for
something they might be apt to buy to satisfy th&lrsession”.

o this is what | mean by building a postcard empihen you branch ou
into building your empire, this is when you testuygostcard offer and the
responsiveness of the list. By the way, the websélow with these lists has
62,000 lists to choose from and its own searchrendo help you find the
categories you're looking for. This one site coaftl up being worth 100 times
maybe even 1000 times what you paid for this cdurse

But like | said before, start with what you havehtighow...don’t get
carried away...just focus on the task at hand finst that’s to start making money
with the program you want to market.

In postcard design, the simpler the better. Coaplgcs with fancy cars
are out. A direct compelling message is in. Yalytave 10 seconds to make an
Impact on someone who is standing there lookingpat postcard. Why waste
any of those valuable seconds by having the pegsbtrsucked into starting at a
graphic.

Years ago, fancy graphics on postcards were eféectiVhat was in th
1980s and 1990s. Remember back then? No internetthe case of the lat
1990s, sporadic internet (remember the nightmatedcalial-up?). Because
dial-up was the primary internet connection, cajoaphics were rare. People
were not inundated with color and graphics at thehpof a button like they are
now. In those days, fancy postcards were moreilyeadcepted because the(ﬁ/
were different. Nowadays, there’s so much colal iamages and graphics onling,
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it's better to send cheap —simple, cards becawsestiand out.

I will give you many postcard designs in this sectoon first let me just
say that by design | am also talking “copy” whishtlhe word for “text” on the
postcard. In our case here, design and copy arsaime thing. The design IS the
copy or sales message on your card. You'll bequgour sales message to gr:
their attention and cause them to respond to yathing else matters in terms ¢
what goes on the card...nothing!

— T

If you'll be using postcards to market a money-mglapportunity such as
a home-base business, internet home business, mettwork marketing, or a
direct sales opportunity, you want to “sell” (2)ncepts at the same time on your
post card: 1) making money and 2) making moneyimgaobut Cheap, Simple
Postcards.

The reason this is important is because the biggedtilem people have
with buying into an opportunity is knowing how toarket it. Some people
actually many people don't know this at first artless never learn this. The
think that by buying into an opportunity they wilist sort of somehow magicall)w
get customers to buy from them. This is a delugibith | and many others have
found out the hard and expensive way. In facthdvk many in the direct sale
home business arena who still haven't figured thus after years of buying inta
one program after another. No matter how great yusiness may be you stil|
need qualified prospects looking at it...postcaags one of the quickest and
easiest ways to find these folks.

U7

So when people see on your card that they can malkeeynmailing out
postcards, your sales message becomes much morngeltam for obvious
reasons. Here's some design ideas that work. dldveuggest you do NO
dramatically alter any of them. You may changerthie minor ways but keep th
basic message the same, in the same format aed @tito the post card in the
same overall design. And remember we only have edbrgls to grab their
attention, the text sample on these postcardsemigried to do exactly that.




Postcard 1:

*kkkkk N Otl C e******

There’'s A Home Based Business That's
Sweeping The Internet Right Now.
Average People Are Making Thousands
Weekly Mailing Out Simple
Postcards.Will You Be One Of Them?

Be Smart And List To My 24 Hour Recorded Message:

1(800) 350-1456

Postcard 2:

<<Attention>>
“I’'m Sending You $1000 Check!”

| Get This E-mail Everyday, And You Can Too
If You Can Mail Out Cheap Simple Postcards Just Lik e This One.
Average People Are Receiving Cash In As Little As
7 Days...Don’t Wait Go To My Website Now!

www.FIQSystem.com

Postcard 3:

This Is Too Dogyone Easy

I’'m Making $1000 A Day Mailing Out
Simple Postcards and You Can Do It Too!

If You Can Lick A Stamp...You Can Make Money!
Spend 2 Minutes Listening To My FREE Recorded Messge:

Dial: (800)350-1456




Postcard 4:

Never Been Done Before!
$27,824.00 In 5 Days. . .

Simply Mailing Postcards
Run To My Website Now and Be Amazed!
www.FIQSystem.com

Postcard 5:

Unbelievable!

“Becky Made $3000.00 Last Week Mailing Out
Cheap Simple Postcards Like This & Did Absolutely Nothing Else”
Becky Didn’t Talk To Anyone...
Becky Didn’t Sell Anything...
All Becky Did Was Mail This Postcard!
Would you like a simple way to make money without
Having to talk to anyone or sell anything?

www.FIQSystem.com

Postcard 6:

Make $25,000 A Month From Home
Mailing Cheap Postcards Each Week

*Do No Selling +Do No Cold Calling
This Is A Total No-Brainer

(800)350-1456

24 Hour Recorded Information Line




Postcard 7:

Don’t Be Stupid Read This

Sorry About The Headline — | Need Your Attention
There’'s A Home Business That's Sweeping The Country
Average people Are Making $1000s Weekly
Mailing Out A Cheap Simple Postcards Like This
Will You Be One Of Them?
Be Smart & Listen To My 24HR Recorded Message

(800) 350-1456

Postcard 8:

Hey You! Need To Make More Money?
Make $1000s Weekly Mailing Out Postcards

*No Selling <Not MLM
Visit My Website & See For Yourself

Postcard 9:

Are You Rich Yet? Didn’t Think So...

Stop Looking For Get Rich Secrets, There Are None!
You Have Finally Found Your Answer To Financial Independence.

“Discover how this 34 year old father of two wiatn broke to
$21,750 Per montlust mailing simple postcards

Watch My FREE Webinar & Be Shocked!
www.FIQSystem.com
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Postcard #10

Make Money in 7-10 Days!

21 People Sent Me $1000.00 Cashier Checks By Overnight
Courier...in 14 Days! First Timers Are Doing $7k Their
First Week! See Proof At My Website...

No Selling, No Cold Calling, People Call You!
www.FIQSystem.com

You'll learn about postcard layout in the printingcgBon. You can either
have a printer do your layout or you can do it gelfrat your own computer. But
for now let me show you how to layout a postcardffee by using an onling
printer’s website. This is only if you're going lave our recommended printer
print your cards (see the Reference Guide below).

You go towww.vistaprint.comand open a free account with them. Then
you look on the index on the left-hand side fortmasds. Click the link and you
will see pages of postcard designs. Look for ¢vae¢ tonsists of black and whit
boxes.

\v

You will notice in the left hand sidebar, you canlfaround with typing in
your ad copy. This is very easy for most peopleifogou have a hard time, get
friend, neighbor, family member to help you. Ifuydave a teenage child o
grandchild, they will be able to do this in a fewnotes or less.

= D

Just type the text into the boxes in the left sidedal you will see the tex
appear in the post card. Use the copy or text fooa of the postcard desig
examples. If you decide to use the online printey can send them this desigu;lw
with your text and your order will be expeditedtéas

| use to use VistaPrint for my postcard printing hoiv | use a printer that
gives 5,000 postcards for the same price that Rratawill do a 1,000 for.

If you're going to do everything on your computed gomint your postcards
doing it all yourself (see the printing sectiondwe), you don’t need to do any
thing with VistaPrint. | still from time to time pit my own postcards at home
particularly when I'm testing new copy and just wamdo a mailing of only 500.
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If the test goes well (2% response and above) thiehave 5,000 to 10,000
printed up.

As is the case with VistaPrint and the online printe recommend, you
may be tempted to use some of the other desigysoffer because there’s some
nice-looking designs in there. Resist all temptati Resist the idea in your min
that one of the fancy-looking post cards looks dsefThe reason | say this is
because it DOES look better but it doesn’t pulletidr response Remember...
response is what you want...not people enjoying arfements looking at your
card before trashing it!

——

The last page in this course is a print-out of tlestldesign to use ir
VistaPrint. Just go into VistaPrint, find the dgsunder “post cards” and go at it

Earlier you had already seen proven ad copy thaksvbut in this section
you will learn more about the concept of creatingdyad copy.

You always want to create ad copy that illicits eecli response. Postcard
marketing is all about getting a direct responseogosed to what is calle
generic or brand awareness advertising. So youpopd needs to be compelling

There are some good ways to review good ad copyetddgas and to
understand the psychology of getting a good respons

If you're in the home-base business arena, you weaiispire people to
make money, the ease of making money with yournaragand tie in the idea tha
they can make money sending out postcards in thie ma

~F

You need to have a website which is attractive, @xgiting and a website
that tells a complete story. If your program hasiae point in the neighborhoo
of $50 to $150, for example, you may get people wilbbuy right off your site.
The closer to $100 the more will buy right off tite. As the price point inches
way up the pricing ladder, people will want to dpéa you first so make sure
your website has a place to put your phone numberyaur name. Make sure
the phone number on your site goes to a friendigevonessage in case a ceé
comes in when you're away from the phone. You roagsider using a Vvoice
message system so you can leave a “sizzle” mesdaty minutes long. You

-

o
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can get phone numbers and record a message fromkal8xcom .

Again if you want a chance for prospects to purclyase offer off your
site then it needs to be a complete site withgshirke a movie (video), recorde
conference call (s), product information, the akchrace and a way for people f
buy through an online payment processor or by sgngou the money via the
mail or private carrier.

A~

If your opportunity has a much higher price poirdan't worry, postcards
work fine for those too. You just have to realthat for an opportunity with a
buy-in level of $400, $1000 and on up for examplkepple will more than likely
want to speak to you on the phone first before thay, especially in these
recessionary times.

When I’'m marketing a business opportunity at a ppomt of $500 dollars
and above | prefer my prospects to be directed stxde message, leave their
name and number, then I'll follow up with them withquick 2 to 3 minute
conversation, and then invite them to my websigteh to a conference call, ar
webinar. I'm not one to hide behind an email obsgite, | like my prospects tc
know that I'm available. If you'll do the same yosign up rate will quadruple
and you’ll be one of the top earners in your conypguast a success tip!

So your ad copy needs to tell a complete story siscthe ad copy ideas i
the section above.

—4

If you're in a more traditional business such aspetrcleaning, auto
warranties or you're a dentist, obviously you'ret selling the idea of making
money...rather you're selling the idea of saving nyooea free service.

For example, a carpet cleaner would advertise aogirepecial for $99,
regularly $159, and to call to make an appointmeéygain, make sure your phone
number is directed to either a person answeringptiane live or to a friendly
voice mail message.

A dentist might offer a free exam. A transmissionpsimight offer a free
transmission check and an auto lube shop might @ff&19.95 or $17.95 oi
change special. Always, in advertising a specialaftraditional business, put an
expiration date for the offer.
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You can also offer something for free with a purehaghis has validity for
the “make money from home” crowd as well. You cbaffer a free marketing
tool or a free postcard course (you can give thamdourse, it’s fine with me, |
offer it as a Free Bonus for joining me). You nmeg want to put this information
on the postcard itself but you can mention it imrytsizzle” message voice mail
message attached to the phone number on your websit

Back to the “home base business” front, if the paiogiou’re in does not
have a powerful website, you might consider goiniipe and searching for a lov
price point program with a dynamite website. | Wdosuggest you do not do post
card marketing for one of those very, very low edcprogram such as $1
because it’'s not very cost effective for post cards

|-

For the money metrics to stay in your favor whenkating with postcards
| try to stay with a program where the entry fe&%0 dollars and above with
75% being paid back to me as a commission. Exarpihe program I'm mar-
keting cost $500 to get involved then I'd need ée about a $375 profit...If th
program I'm marketing cost $1000 to join then I'ded to see about a $7
profit. Using these metrics keeps your cost tal fam enrollment always in th
profit category. Currently in this economic clirat program costing about $5
to join paying a 75% plus commission is ideal. rAaj example of a program that
has perfect positioning in this market with goodstgard metrics would be
program likehttp://www.FIQSystem.com the start-up entry fee is $1495 to jo
and pays out a Fast Start Bonus of $1000.00! Télesite listed here is a great
example of a 2-Step Marketing System using a SirRpkgcard for Step 1, whic
Is an invite to an Informational Webinar, and S&js the Webinar is used t
Market the Program...this is one of my most effectvlarketing Techniques with
Postcards. Use these metrics mentioned above twghtype of marketing
strategy and you’ll never have a postcard campadggmproduce a profit, assuming
all the other elements presented in this manuafdi@ved...honestly what I've
mentioned here in this last paragraph is worth ghee of this course...it has
earned me millions of dollars!

L ook around, you'll find something that matches pniee point criteria for
postcards and every week new programs are comihg élways be on the
lookout for new launches and zero in on the oned theet the criteria for
postcard marketing. A word of caution here: Theeefine line here, pleas
please don’t becomelausiness opportunity junkiezhen you find a good prograat
then run with it, run with it and make it profitabl.once your monthly income h
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reached $10,000 plus per month for a couple of hwirt a row then conside
plugging in another income stream using your samberi@ for involvement.

I've been doing this for 25 years, have only beenlin Business
Opportunities and have earned millions...even witiat would be considerec
marginal programs. Bottom line is your successanhidden in the program, it’s
hidden in your consistent effective marketing.e¢ so many become deal chast
jumping in the program of the week, and with theexpof the internet there trul
is a new deal coming out each week. Stop beinged@nowners Biz Op ATM
Machine and jumping in everything they offer umdfa good program...draw
line-in-the-sand and market it! One of the biggesasons the Busines
Opportunity Industry suffers a 90% failure ratelask of focus, | truly believe
that...anyhow sorry | got off on that tangent, bkt off my soapbox, back tc
postcards.

There’s 2 ways to do your postcard printing: thatdgurself way on your
computer and by contacting the online printer weoremend in the
Resource Guide.

The online printer charges about $127 (plus shipfndJPS) for 5000
post cards. You can send them a file from the gand design on VistaPrint
They have templates you can use but they're alphgca-intensive so don't gc
there. The printer's website and customer semaps are pretty self-explanator,
so there’s no need to get into that here...excetyiba should learn about th
kind of paper to print on. So let’s get into theeafirst, then doing everything ol
your computer next.

The paper: you should print on card stock or covecks..these have 3
minimum 60 pound weight as it's called as oppose@Q pound stock. Cove
stock is a little less in price than card stockittee bit lighter but certainly good
enough for post cards. You can buy cover stocknipn large office supply store
such as OfficeMax, OfficeDepot, Staples,etc. Yan also buy what you need i
a store called XpedX. There are many XpedX stallesver the country and yot
can find one close to you if you live in a metroearby going to
www.XpedXstores.comand you can order online if there are no storegounr
iImmediate area. You can get similar card or ceteck at the office supply store
| mentioned...they're a little bit more expensive lmot a whole lot...so if you
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don’t have an XpedX store within driving distanden’t fret. There may be other
paper stores in your area...l use XpedX so I've né&aaed for another source..
just do a google search for paper stores or suppheyour city and state.

When selecting a cover or card stock (this kind aggy is called stock by
the way), always and | mean ALWAYS follow thesedglines. The preferrec
stock is pastel, the second preferred is astrobrigbf the two, pastel is THE
preferred shade...you might get lucky and find anoasight discounted real low
in which case it's OK, but pastel is your primahade.

And in the two shades | mentioned, there are omplgs3ibilities you should
consider with one alternate. In order of prefeeeticese are: pastel yellov
(canary), pastel green, pastel blue and pastehsdtie alternate. | say alternate
because you might get a special-discounted priceh@mastel red that would b
hard to pass up.

~

v

Pastel shading is a muted color as opposed to aghbbwhich is very
bright. Pastel in fact is NOT bright...it even apgeaomewhat faded like
brushed denim jeans with the washed out look. DQOTNhink this is bum
advice, I've test many colors over the years, pastades will always pull best
You are of course free to print on whatever colwl aolor shade you want but
will tell you pastel is THE PREFERRED SHADE for poards and the 3 colors
mentioned are your absolute best bet. Why? Tioek llike “cheap ugly
postcards” which of course is the theme of thigning on postcard marketing
There are people making substantial amounts of ynarith postcards and thei
rule of thumb is the 3 pastel colors | mentionadsghe alternate.

In terms of the online printer, you can go with tilack, white, red and
green coloring scheme which you will see in VistaPrThat card works fine buf
in terms of doing it yourself, pastel only.

In terms of doing the layout of your card on youmepaiter, it's not rocket
science. Everybody has different versions of Wimslrom Microsoft and others
have Macs. If you have windows, go to “start” lme tlower left corner of your
bottom taskbar. Click “search” and type “Works"drthe search bar. If you have
Microsoft “Works” installed on your computer, it bvshow up in the results
box....just left click it, hold it down and drag o tyour desktop. You can the
size your card...4 up to an 8.5 X 11 sheet.

—
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If you don’t have “Works” you can either buy it fradicrosoft for $39.95
or just do the old fashioned way. Take a shegiaper and make 4 postcard sized
boxes on the sheet. Measure the boxes and theeafedox per sheet. Then
either type or copy and ad message you want tosimethe text and fiddle with if
until it looks good. Make sure you have “white agaall around the inside of the
post card with the text attractively laid out.

Print 4 of them in total. Then paste all 4 to oheet and you're ready tc
go. If you do not understand how to do this, rgpdeal...just get someone to help
you. This is VERY EASY to do. Anybody with anygtee of dexterity and
basic, fundamental computer skills can do thisiout 20 minutes.

So you have 1 sheet of 8.5 X 11 paper with 4 podgaffixed to it, right?
OK, now just take it to a local copy shop alonghwyour cover stock. You car
either have someone “Offset Print” it or you canitdgourself at a copy machine
You then make 2 cuts...and you've got 4 postcardsbeet. It's a lot easier ang
faster to have the offset printer or copy shop li® dutting for peanuts...but i
money is tight, you can do it yourself...you’ll gaeethang of it pretty fast.

Now it’s your call, you can print only on one sideddeave the other side
blank which is where you’ll affix your mailing laband stamp...or, and | prefer
this method...you can repeat your message on tteesal side, but in smaller
fonts, see example on the cover of this book.ke this layout best because |jt
gives your prospects two chances to see your mesdaalso like to include my
return  mailing address to make sure | don’'tgéunch of returns because of
bad addresses, this allows you to keep your |mtdirhonest.

The size card we are constructing here requireagesif 28 cents for Firs
Class Postage (as of June, 2010), which is the podgage | use. | won't ust
bulk rate...| want to make sure my marketing pi@gBves in my prospects
mail-box. That hasn’t always been the case whanuse bulk rate.

Tip #1. If you're marketing a home-base business type arogfmim, direct
sales, network marketing, direct pay, gifting), ingi your postcards on Fridays i
very good. Why is that? Because the majority adirycards will start hitting
mailboxes on Monday. And for people that have jafisat is the most dreadeq
day of the week? Monday. If your cards hit on &yidthey're seeking fun,
relaxation, the outdoors, whatever!!! Your resmomate will do better on
Mondays. 17
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Tip #2: 4 x 6 post card size is the best...5 X 8 cards regtdr cent stamps an
the 3 X 5 cards are the same price as the 4 Xds¢28 cents)

Tip #3: If you have a good list of people and would likestpueeze just a little
more response out of your mailing then hand adoirgghem will do that...it's
certainly time consuming and a bunch more work.

Tip #4: If money is tight and you cannot afford to sendtadf cards at one
time...no problem...if you can send 20 or 30 or 50q=ey...that’s fine....do that.

Tip #5: Keep good records of the amount of cards you hawvehere and the
Income you generate so you can evaluate your cgmgali

Tip #6: The national response rate is 1% to 2% of buyAtsl% you’'re making
great money...at 2% you're going to create some ggash flow.

Tip #7: Have a really good follow-up conversation outlimegared so that wher
people call you, you're not grasping for ideas ohatvto say (see below, a
outline is given)

Tip #8: Put your prospects through an information systethep can gain all the
knowledge they need. Do NOT spend a lot of tinedlifsy” people — rather, give
them a chance to put forth the effort to gatheritffiermation they need. Us¢
your company'’s resources such as conference valsinars, etc to do this with
Just think in terms that you're a “Tour Guide,” jyminting them in the right
direction. Remember it's critical that you're pnoy (while prospecting them)
how easy your business is and proving that thereN& Selling...No
Explaining...No Convincing...and No Closing andtttieere is a System that doe
all that...at least for your sake | hope thereagain if not...find an opportunity
that does have a system. YOU MUST CREATE AN INFORMBNAL FLOW.
People buy when they can see themselves “in thierpicof doing what you do.

Tip #9: Postcard marketing is very powerful. In some caseple will buy right
off your site. In other cases they need the huomamection. It all depends o
your website, price point, etc. The tip is this: Beerything you can to maké
money. If it means calling people or taking cdftsm them...so what...you're
NOT COLD CALLING and that's all that really matters

You will notice it's much easier speaking to a pextpvho has responde
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from postcard as opposed to some sort of onlin&ketiag technique. Postcard
are more memorable, people will recall it everydiand be more open to yo
because part of the allure they’'ve responded taaiking money sending out pos
cards (rather than learning how to do internet mank). In many respects you'l

find that offline prospects to be of high qualitydamore receptive to your offer.

Follow Up Phone Script for Postcard Prospects That
Left A Message On Your Voice Mail or Opted In At Yo  ur Website

You: Hi (This is your name) I'm calling you because you got a postcard about how |
make $1000 dollars per day mailing Cheap, Simple Postcards...And How You Can Do
The Same (Say something that will jog their memory about your postcard...WFA — wait
for answer)

You: So, (name)...what's your story? What do you do now to make money? (let
them open up to you...the question ‘What'’s your story’ is a FANTASTIC OPENER!!

You: Have you ever been in any kind of a home business?

You: The nice thing about my home-base business is you don’t have to do any cold
calling because all you do is mail our Cheap, Simple Postcard and prospects eagerly
call you.

You: If | could show you how to make an extra $1000 plus dollars per day from home
just mailing simple postcards, would you be willing to watch a webinar today done by
my partner.

You: It will give you a chance to hear and experience how easy our business is and
how people of all walks of life that use our simple system to make hundreds daily.

Them: Sure

At that point you give them the call information or website to register for the webinar or
whatever your system uses...

Then set a time at that point to give a follow up call to answer questions that they might

[72)
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Resource Guide

The preferred printer isww.gotprint.com

You can order your post cards from them which take about 10 days to b
delivered to you. In the meantime you can usediné@-yourself system | gave
you earlier to get some cards in the mail while yait for your 5000 cards ta
arrive. They may charge you a set-up fee. If youhds, the company you buy
your labels from (see below) will email the listtze printer electronically (na
peel and sticking on their part). They will alsfixathe postage electronically
They’ll do everything in one fell swoop (printinigbeling and stamping) so it’s
total hands-off deal for you.

v

~

=

List/Label brokers:

By far the best lists/labels will come fromww.NextMark.com- This is a list af-
filiate company with hundreds of brokers offeringeo 60,000 lists spread ou
over thousands of categories.

—F

The issue with NextMark however, is that most aybe all their lists have
a 5000 minimum whereas the other list brokers bdlawe a 1000 minimum an(
one company has 2000 for $150. Most of the liskérs rent their lists for about
$100 per thousand. | say “rent” their lists — yfminot buy them...you rent then
for a one time use except for one broker who offists that you can use as ofte
as you wish.

3—:

Do not attempt to make copies of the label shaedsthen jury-rig you're a
printing of the lists onto your own labels...they Mkhow this and ban you from
buying from them again. They “seed” the list watlfew of their own addresses
so they can weed out those people who might tryrandse the list again illegally
(against their terms of agreement).

If you don't want to start with 5k, that’s fine...geith one of the other
brokers — wolf enterprises is good. But as youenadoney, try and upgrade to
NextMark as soon as you can. Spend some SPARE sioeying the lists
available from NextMark. They have their own seagagine and you can do a
search for ‘MLM” or “Home Business” or “Cash Gifgihto see what they offer
You can also do searches for any type of categal as golf, pet owners, facial
cream, weight loss, personal development, successBvation, real estate
investing...like | said, there’s over 60,000 liststhere so knock yourself out and
get excited. Just be getting the connection hmré&léxtMark alone is worth way
more than the price of this course. NextMark ¢amdlly be your source to mak
you rich.

o
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Wolf Enterprises
Fresh, high-quality names of people interestectanting their own home-base
business. These are fresh, “out of circle” begismeno have called or written ir

response to national advertising.
http://www.wolfenterprises.net/mailinglists.html

Opportunity Seeker
Opportunity Seeker mailing lists offer over 45 &ayl categories including
opportunity seekers, MLM leads, extra income seekleome businesses, wor

from home, get rich quick buyers, mail order buysrd much more.
http://www.opportunityseeker.com

Opportunity Lists

Thousands of new opportunity buyers each month!rforee on the list is
interested in pursuing Home Based Business Opptdsin This includes all
types ofMLM, Network Marketing andWork at Home opportunities.

These are real leads - red hot and exclusive to Mouone else gets your lead

They are sold one time only!
http://www.opportunitylists.com

Daj Direct

A Mailing list that is correct for your offer, musie used, or you are throwin
your money away!! Mailing List Broker and List Magex DAJ Direct, provides
Opportunity Buyers Direct Response Mail Lists.

The premier list brokerage house for MULTI LEVEL MKETING, Opportunity
Buyer and Work From Home mail lists. Specializimg providing responsive
targeted, Opportunity Buyers Direct Mailing Lists the MLM (multi level
marketing), Business Opportunity and Work at Homemunity.

The reason that most people do not succeed in ihectDMail Marketing
business, is simply because they do not know havhtose a list.
http://www.dajdirect.com

Business Opportunity Mailing List Tip: Be sure that whoever you chose to buy your
Business Opportunity Mailing Lists from be clear with your broker than you only want
names of those that have purchased a business opportunity in the p ast (buyers).
Stay clear of Income/Business Opportunity Seeker Lists...they are a waste of your time
and money.

To Your Success,
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